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You can send up to XAF 1 000 000 per 
money transfer, per month. The maxi-
mum amount you can send in 30 days 
is XAF 1 000 000 in line with the new 
exchange regulation and RIA’s sending 
limits set up.
If you would like to send more than this, 
we will ask you to provide additional infor-
mation and other necessary documenta-
tion that will help us ensure a safe and 
secure transfer per AML (Anti Money Laun-
dering) guidelines.
*Exceptions to the money transfer limits 
may vary based on a number of factors, 
including: your recipient's location, agent 
location limits, and receiving country's limits
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You can �nd the exchange rate for a speci�c 
country by using our Check Prices tool. Addition-
ally, the exchange rate will also display during 
the send money process.
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Your transfer may be declined if:
The order contains incomplete or inaccurate 
information for either the recipient or the sender.
We detect suspicious activity and are unable to 
con�rm that it is an actual customer who made 
he transfer.The transfer does not meet Ria’s inter-
nal policies. An issue with U.S. or global regulatory 
compliance.
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Your security is our number one priority. If we 
detect suspicious activity, your money transfer 
may be placed in review to ensure it is, in fact, 
you who initiated the transfer. We are sometimes 
required to gather additional information regard-
ing a money transfer per US or global regulatory 
compliance. This might cause a delay in your tran-
sfer process but is essential in protecting you and 
meeting legal requirements

How can my recipient pick up the money 
I send them online?

Your recipient may receive their money in 
one of three ways:
Bank deposit (you may deposit money directly 
into your recipient's bank account).

Cash pickup (your recipient may pick up cash 
via a local Ria agent or correspondent).

Home delivery (available in Vietnam, Philippines, 
Dominican Republic, and Peru).

 






